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06’ckm HJIP: TeopeTuuHi 3acaaud Ta TMPUKIATHANA 1HCTPYMEHTApIN
3aCTOCYBaHHS MapKETMHTOBOTO MiJAXOAY B KOHTEKCTI (hOpMYBaHHS KpEaTUBHOI
C€KOHOMIKH.

Ilpeomem HJ/[P: OpranizaiiifHO-€eKOHOMIYHI ~MEXaHI3MH peami3allii
MapKETUHTOBOTO MIAXOAY Y mpoliecax GopMyBaHHS KPEaTUBHOI €EKOHOMIKH.

Mema pooomu (ykpaincokoio ma aneniticbkoio mosamu) i 3ae0annsa: Meta
poboTH — KOMIUIEKCHO  JOCHIAMTH  TEOPETUYHI 3acagd  3aCTOCYBaHHS
MapKEeTUHIOBOTO MIAXO0Ay Yy mpouecax (OpMyBaHHS KpEaTUBHOI EKOHOMIKH,
chopmyBat HaOip MAapKETUHTOBUX TEXHOJIOTIN Ta 1HCTPYMEHTIB JiI CEKTOPIB
KpPEaTMBHOI €KOHOMIKHM Ta KPEaTUBHUX CTYAiH, y3arajJbHUTU CBITOBI MPAKTUKU Ta
3aMpONOHYBATH MPUKIATHI PIMIEHHS [ e(QEeKTUBHOI B3a€EMO/Ili TBOPYOCTI,
KYJIbTYpHU, €KOHOMIKH Ta TEXHOJOTIH 3 METOI0 ajanTallii 0 BUKJIMKIB COLIaJIbHO-
eKOHOMIYHUX IMPOLECIB, SKI BiAOYBalOThCS Ha TJ00aIbHOMY, HalllOHAJIBHOMY,
perioHaJIbHOMY Ta JIOKaJbHOMY PiBHSIX.

The purpose of the work is to comprehensively investigate the theoretical
foundations of the marketing approach in the formation of creative economy, to
form a set of marketing technologies and tools for the creative economy and
creative studios, to summarize world practices and offer practical solutions for
effective interaction of creativity, culture, economy and technology for adaptation




to the challenges of socio-economic processes taking place at the global, national,
regional and local levels.

3aBaaHHs Ppo0OTM — JOCHIAWTA Ta YAOCKOHAJIUTH TEOPETHYHI 3acajau
3aCTOCYBAaHHS MapKETHMHIOBOTO MIAXOAY Y €KOHOMIII HOBOTO THITY, B OCHOBI SIKOi
JeXaTh  B3a€EMO3B'SI3KM  MDK ~ TBOPYICTIO, KYJIBTYpOIO, €KOHOMIKOIO  Ta
TEXHOJOTISIMU; MPOAHANI3yBaTH YMHHUKU, MPOOIEMHU, OCOOIMBOCTI, 3apyOiKHUIA
JIOCB1/I BUKOPUCTAHHA MApKETHHTOBUX TEXHOJOTIM Ta 1HCTPYMEHTIB y Ipolecax
dbopMyBaHHS Ta PO3BUTKY CYyO’€KTIB KpEaTUBHOI E€KOHOMIKH, OHOBHUTH,
MOu(DIKyBaTH Ta aJalTyBaTH MAapKETHHTOBUM 1HCTPYMEHTapid i CyO’€KTiB
pi3HUX chep coIlaibHO-eKOHOMIYHOTO CEPEIOBHINA, B KOHTEKCTI 0COOJIMBOCTEH Ta
noTped KpeaTUBHOI EKOHOMIKH; 3allpOlNOHYyBAaTH MEXaHI3MU Ta TMPUKIAJIHI
pILIEHHST 3aCTOCYBaHHS Ta peaiizalii MapKeTMHTOBOTO MIAXOAYy Yy IIpoliecax
dbopMyBaHHS KpEaTUBHOI EKOHOMIKM Ha TJIOOQJIbHOMY, HAaIlllOHAJIHHOMY,
PEriOHAILHOMY Ta JIOKAJIbHOMY PI1BHSX.

Anomauyia: Y Mexax BHU3HAUEHOI HAyKOBO-JOCIHIIHOI pPOOOTH 3arjiaHOBaHO
KOMILJIEKCHO JIOCIIIUTH CYTh MAapKETHUHIOBOTO MIAXOAYy [0 (opMyBaHHS
KpEaTUBHOI €KOHOMIKM. OHOBHUTH, MOJU(IKYBaTH, aJanTyBaTh MAapKETHHIOBI
IHCTPYMEHTH Ta TEXHOJOrli, $KI MOXyTh OyTH 3acTOCOBaHlI B THpolLEecax
dhopMyBaHHS KpEaTUBHOI €KOHOMIKH SIK Ha IJ100ajJbHOMY, TaK 1 Ha HaI[IOHAJTLHOMY
Ta PEriOHAJIBHOMY PIBHSX, @ TAKOX HAa PIBHI OKPEMHUX CyO’€KTIB pi3HUX cdep
COIIAJIbHO-EKOHOMIYHOTO cepeaoBuina. [Ipu 1poMy IIaHyeThCs MpoaHali3yBaTH
pPI3HOMaHITHI aCMEeKTH IHTETpaIlil0o 1HCTPYMEHTIB MAapKETHHTY Yy MEXaHi3M
dbopMyBaHHS KpEaTUBHOT €KOHOMIKHM Ha OCHOBI BUBYEHHS 3apyO1’KHOTO JOCBITY Ta
ocoOmmmBocTe  (DYHKI[IOHYBaHHS ~ BITUM3HSHOI  €KOHOMIKH.  Po3pobutu
MapKETUHIOBl MEXaHI3MH PO3BUTKY, MIATPUMKH Ta TMOMYJSIpU3aIlii KpeaTUBHUX
CTY[lIl, TCHEpYBaHHS, CTBOPEHHS Ta BUKOPUCTAHHS IHTEJIEKTYaJIbHOTO MPOIYKTY,
dbopMyBaHHS KYJbTYpPHOTO, OCBITHROTO, KOHKYPEHTHOTO, ITiIMIPUEMHUIILKOTO Ta
IHCTUTYILIIITHOTO CEpeNoBHIL, sIKI TeHepyroTh 1HHOBauii. ChopMyBaTH METOAMKU
MapKETUHIOBUX  JIOCHIPKEHb: TBOPYOTO, IHTEJIEKTYyaJlbHOr0, COLIAJIBLHOTO
NOTEHI[Ialy PEriOHYy; OCBITHIX Ta KYJbTYpHHX MOTpPEO HACENEHHS; HaNpsIMKiB
PO3BUTKY KpeaTMBHUX cCTyAiil Tomo. Oxpemy yBary Oylae MOpUIIICHO
PO3pPOOJICHHIO TPOMO3UIIIM IIOA0 IMIUIEMEHTallli MapKETUHITOBOTO MiAXOIy B
CTpaterii CollaJbHO-€KOHOMIYHOTO pO3BUTKY YepHiBelbkoi oOmacTi Ta MicTa
UYepHiBIiB, 1Sl BAOCKOHAJICHHS X KPEaTUBHOI Ta IHHOBAIIMHOT CKJIaOBHUX.
Summary: Within the framework of the determined research work it is planned to
comprehensively investigate the essence of the marketing approach to the
formation of the creative economy. Update, modify, adapt marketing tools and
technologies that can be used in the process of forming a creative economy at the
global, national and regional levels, as well as at the level of individual actors in
various areas of socio-economic environment. It is planned to analyze various
aspects of the integration of marketing tools into the mechanism of formation of
the creative economy based on the study of foreign experience and the peculiarities
of the domestic economy. Develop marketing mechanisms for the development,
support and promotion of creative studios, generation, creation and use of
intellectual products, the formation of cultural, educational, competitive, business



and institutional environments that generate innovation. To form methods of
marketing research: creative, intellectual, social potential of the region; educational
and cultural needs of the population; directions of development of creative studios,
etc. Particular attention will be paid to the development of proposals for the
implementation of the marketing approach in the strategy of socio-economic
development of Chernivtsi region and the city of Chernivtsi, to improve their
creative and innovative components.

Ilokaznuku ouiKysanux pezyiomamie

1. |Crarti y XKypHanax, IO BXOAATH /10 HAyKOBO-METPUUYHUX 0a3
nanux WoS, Scopus abo Index Copernicus (1151 ryMaHiTapHOTO

Ta COIIOEKOHOMIYHOTO HAIPsIMIB) 60

2. | CrarTi y 3aKOpJOHHUX KypHajiax, o He yBIAIUM 10 1. 1. 5

3. | Crarti y KypHajiax, 10 BXOJSATh JO Mepeniky (haxoBUX BUAAHb 10
Ykpainu ta MaroTh [ISSN

4. | Te3u momoBijel y Marepiaiax MIKHAPOJAHUX KOH(EPEHIIH, 110 -
OylyTh OIMyOJIKOBaH1 y 3aKOPJOHHUX BUAAHHSX MOBaMHU KpaiH,
mo Bxomate g0 OECP, abo OQIUIMHUMA  MOBaMH
€poneiicekoro Corw3y Ta IHIEKCYIOThCS HAYKOBO-METPUUHUMHU
6azamu nanux WoS ab6o Scopus (Index Copernicus mist corio-
T'YMaHITapHHUX HAYK)

5. | Te3u momoBineii y marepiaiax Mi>kHapoIHUX Ta BeeykpaiHChKHUX 40
KOH(EpEeHITIH

6. | OXOopoHHI TOKYMEHTHU -

7. | Monorpadii abo po3nisu MoHorpadii, 1o OyAayTh Omy0iKoBaH1 150.a.
B YKPAiHCHKMX BHUJIAHHSIX

8. | Monorpadii abo po3aisu MoHOTpadii, o OyAyTh OmyOiKoBaH1 -
Yy 3aKOpPJIOHHUX BUJIAHHSAX MOBaMH KpaiH, 1m0 BXxoasaTh 10 OECP,
abo odiiinuMu MoBaMu €Bponeiicbkoro Corwosy

9. | byzae BnpoBaaKeHO HAYKOBI 400 HAyKOBO-TIPAKTUYHI pPe3yJIbTaTH
HJIP mnsixoM ykiamaHHS TOCIOAApUYUX JOTOBOPIB, TPAHTOBUX
Yoz

10. | Byze 3axuuieHo aucepTarii:
KaH/IuaTa HayK (okTopa ¢inocodii) 1
JIOKTOpa HayK




KAJIEHJIAPHUM IIAH POBOTH

No 3micm emany Tepmin Ouikyeani pezynibmamu ma 36imHa

n/n 6UKOHAHHA 00KymeHmauis

1. | Teopernuni 3acagu | 2022 pik | Byne Bu3HaueHO Ta  y3araJbHEHO
3aCTOCYBaHHS TEOPETUYHI  3acaju, HA  SKHX
MapKETUHTOBOTO IPYHTYIOTbCSI MApPKETHHTOB1 KOHIEMIII]
iIX0y Y dbopMyBaHHS KpeaTUBHOT €KOHOMIKH.
€KOHOMIIIl HOBOTO 3BiTHA TOKYMEHTAIIIS:

THUITY - CTaTTl y XypHajlaX, M0 BXOJIAThH [0
HAyKOBO-METpUYHHX 6a3 — 12;
- CTaTTi y 3aKOPJIOHHMX KypHajax — 1;
- cTaTTl y axoBUX BUIAAHHIX — 2;
- re3u porosigenrt — 10 ;
[HdopmartiitHuii 3BiT.

2. | Ananmi3z ynHHMKIB, |2023 pik | byayTe  BHU3HaYeHI cnenudiuHi
npobiem, YUHHUKHA, TPOOJEMHU Ta CEKTOpajbHI
0COOJIMBOCTEH, 0COOJMBOCTI, IO  XapaKTepU3YyIOTh
3apyO01>KHOTO BUKOPUCTaHHS MapKETHHTOBUX
TOCBIY TEXHOJIOTIM  Ta  1HCTPYMEHTIB Y
BUKOPHUCTAHHS npouecax (GOpMyBaHHS Ta PO3BUTKY
MapKETUHTOBUX KpeaTUBHOI EKOHOMIKH.

TEeXHOJIOT1H Ta 3BITHA JIOKYMEHTAITIS:

IHCTPYMEHTIB Yy - CTaTTl y >KypHajiax, 110 BXOJAThb [0
npoiiecax HAyKOBO-METpUYHHX 0a3 — 12;
dbopmyBaHHs Ta - CTaTTi y 3aKOPJIOHHMX KypHajax — 1;
PO3BUTKY - cTarTi y (haxOBUX BUJIAHHSX — 2;
KpeaTUBHOI - T€3H JIOIOBiAeH — 8;

€KOHOMIKH [HdopmaiitHmii 3BIT

3. | Po3poOka 2024-2025 | BynyTh 3ampoOnoOHOBAaHI  KOHKPETHI
MapKETUHTOBOTO POKH MapKETHUHTOB1 IHCTPYMEHTH,
THCTPYMEHTApIIO TEXHOJIOTIi Ta 3axoau (GopMyBaHHS Ta
ISt Cy0’ €KTIB PO3BUTKY  KpPEaTMBHOI  €KOHOMIKH,
pizHuX chep OKpECJICHI MO>KJIMBOCTI ix

COIIAJILHO-
€KOHOMIYHOT'O
CepeoBHINa, B
KOHTEKCTI
0co0JIMBOCTEH Ta
noTped KpeaTUuBHOI
€KOHOMIKH

BIIPOBAKCHHSI Y TIPAKTHUKY.

3BiTHA JOKYMEHTAIIIS:

- CTaTTi y XypHajax, IO BXOJSATHh [0
HAyKOBO-METpUYHUX 0a3 - 24 ;

- CTaTTl y 3aKOPJIOHHUX KypHAJIaxX - 2;

- cTarTi y (haxOBUX BHJIAHHSX — 4;

- T€3H JOIOBiAeH - 14;

[Hpopmariitnuii 3BIT




No 3micm emany Tepmin Ouikysani pezyromamu ma 36imua

n/n 6UKOHAHHA 00KymeHmauis

4. | Po3pobka 2026 pik | byayTe po3poOsieHI MPOMO3UILi 00
MEXaHI3MIB Ta IMITTIEMeHTaITl i MapKETHHTOBOTO
IPUKJIATHUX MIIX0My B CTparerii  CoIliajibHO-
plllIeHb €KOHOMIYHOT'O PO3BUTKY YepHiBEIbKOT
3aCTOCYBaHHS Ta obmacti Ta micta UepHiBIiB, B cTparterii
peaizarii CyO’€eKTiB KOMEPIIHHOT Ta
MapKETUHTOBOTO HEKOMEPIIIHHOT AISJILHOCTI, Y YaCTHHI
IIX0y Y iX  KpeaTMBHOI Ta  IHHOBAIIWHOI
nporecax CKJIQJIOBUX.
dbopmyBaHHS 3BITHA IOKYMEHTAIIIS:
KpeaTUBHOI - CTAaTTi y JKypHajax, IO BXOIATH [0
€KOHOMIKH 3 HAyKOBO-METpUYHUX 0a3 — 12;
METOIO ajarTarii - CTaTTl y 3aKOPJOHHUX XypHajax — 1;
710 BUKJIMKIB - cTaTTi y (aXxOBUX BUJAAHHAX — 2;
COLIAJILHO- - T€3H JIOIOBiAeH — 8;
€KOHOMIYHHX - moHorpadii — 1 (15 n.a.);
IPOIIECIB, K1 - 3aXUIIEHO AucepTarii — 1;
BiJI0OYBaIOTHCS HA [Hdopmariitamii 3BiT
PI3HUX PIBHAX

Haykosuii kepienux

Ipuna BYJIHIKEBUY

Piwennsa Yuenoi paou exkonomiunozo gpaxyiomemy

6i0 28 ciuna 2022 p., npomokon Ne 1

T'onosa Yuenoi paou
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