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AHOTAIISI HABUAJIBHOI JUCHUIIIIHUA

Hucrurutina «MapKeTUHT aHTJIINCHEKOI0 MOBOIO» CIpsiMOBaHa Ha ()OPMYBaHHS Y
CTy,IICHTiB KOMIICTEHTHOCTEH moao TCOPCTHUYIHHUX aCIIEKTIB MApKCTHHI'Y, Ha6YTTH
IMPAKTHUYHHUX  HABHUYO0K OB’ SI3aHUX 3 ®YHKHi0HyBaHHH MAapKCTUHI'Y, BHBYCHHA Ta
NOTNUOJICHHST 3HAaTh 3 MapKETHHTY Ha aHMJIMCHKIM MOBI, CHIJIKyBaHHA Ta aHali3
TEHJCHI[IM, TpeHIIB Ta IHHOBAI[li Ha pHHKAX AaHIJIOMOBHHX Kpain./ The course
«Marketing in English» is aimed at the formation of students' competencies in the
theoretical aspects of marketing, the acquisition of practical skills related to the
functioning of marketing, the study and deepening of knowledge of marketing in English,
communication and analysis of trends, trends and innovations in the markets of English-
speaking countries

Meroto € ¢opMmyBaHHS 3HaHb WIOJ0 0a30BUX KaTeropii MapKETHUHTY,
METO/IOJIOTIYHUI acCleKTIB OpraHi3alli MapKETUHIOBOI AISUIBHOCTI Ta il MPIOPUTETIB Y
Cy4aCHHUX yMOBax; (POpMyBaHHS y CTYAEHTIB PO3YMIHHS MapKETUHTY SIK (urocodii,
CTparterii Ta TaKTUKU yYaCHUKIB PUHKOBUX BITHOCHH (BUPOOHUKIB, TIOCEPEIHUKIB Ta
CTIIO’KHUBAYIB), 10 OPIEHTYETHhCS Ha €(EKTHBHE 3aJ0BOJICHHS TMOTPEO CIOXUBAYiB Ta
peanizaliiro iHTepeciB Oi3Hecy sK B YKpaiHi Tak i 3a kopaoHom./ The purpose of the
course: the formation of knowledge about the basic categories of marketing,
methodological aspects of the organization of marketing activities and its priorities in
modern conditions; formation of students' understanding of marketing as a philosophy,
strategy and tactics of participants in market relations (producers, intermediaries and
consumers), which focuses on effective satisfaction of consumer needs and realization of
business interests.


https://moodle.chnu.edu.ua/course/view.php?id=5849

HABYAJIBHUHM KOHTEHT OCBITHbOI KOMIIOHEHTH
MOAYJIb 1. CYTh MAPKETHHI'Y TA MOI'O IHCTPYMEHTAPIN/
THE ESSENCE OF MARKETING AND ITSTOOLS

Tema 1 | Beryn go mapketuary/ INTRODUCTION TO MARKETING
Tema 2 | XapakTepuCTUKU MapKETHHTY Ta Kiacudikallisi Horo BUIiB/
CLASSIFICATION OF MARKETING TYPES
Tema 3 | Mapkerunrose cepenosuiie/ MARKETING ENVIRONMENT
Tema 4 | Mapketunrosi gocmipkerHs Ta MIC / MARKETING DATA AND
MARKETING RESEARCH
MOAVYJIb 2. KOMIIVIEKC MAPKETHUHI'Y/ THE MARKETING
COMPLEX
Tema 5 | Mapkerunrosa ToBapsa nojgituka MARKETING PRODUCT POLICY
Tema 6 | Mapkerunrosa 1inosa nomitaka MARKETING PRICING POLICY
Tema 7 | Mapkerunrosa nonituka po3noairy MARKETING POLICY OF
DISTRIBUTION
Tema 8 | Mapkerunarosa nomituka komyHikamin MARKETING
COMMUNICATION POLICY
MOJYJb 3. CHCTEMA MAPKETUHI'OBOI JIS1JIbHOCTI CYYACHUX
OPI'AHI3AIIN/ THE SYSTEM OF MARKETING ACTIVITIES OF
MODERN ORGANIZATIONS
Tema 9 | OcoGauBoCTI MapkeTHHTY B ranny3sx 1 chepax aisuibHocTi MARKETING
FEATURES IN INDUSTRIES AND FIELDS OF ACTIVITY

OCBITHI TEXHOJIOI'Il, ®OPMU TA METOAU METOJAU HABUAHHSA
VY mporieci BUBYEHHSI HABYAJIbHOI JAMCLMIUIIHM BUKOPUCTOBYIOTHCSI 1HHOBAIIMHI
OCBITHI TEXHOJIOT1i: 1HPOPMaIIHHO-KOMYHIKAIIIi{H1, TEXHOIOrIi CTYJE€HTOLIEHTPOBAHOTO
HABYAHHS; IPOEKTHA ASUIbHICTh; TPAAMIIIITHI Ta IHTEPAKTUBHI (DOPMH 1 METOI HaBYAHHS,
cepen SKUX: JIEKIisS-Bidyali3allis, CEeMIHAp-IUCKYCisl, CeMiHap-Aiajor, CaMOCTiHHO-
JNOCHIIHUIIbKA poOoTa (TEeXHIYHMU TEepeKiaa), aHami3 1 pIIeHHS CUTYyaTUBHHUX
npodeciitnux ncuxonoro-neaaroriuanx 3aaad (Case study) ta iH.

®OPMHU ¥ METOJA KOHTPOJIIO TA OIITHIOBAHHSI
Ilomounuii Konmpoap: yCHE Ta MUCHbMOBE ONUTYBaHHS, TECTYBaHHS, €Ce€, TBOpPUYA
poboTa, MPOEKT, Mpe3eHTAIlis Ta 1H.
IHiocymkosuii KoHmpoab — 3aIIK.

KPUTEPII OLIIHIOBAHHS PE3YJILTATIB HABUAHHSI
OuiHiOBaHHS ~ MPOTPAMHUX  PE3yabTaTiB  HaBYaHHS  3700yBadiB  OCBITH
3IIMCHIOETHCS 32 MIKAJIOK €BPOIEHCHKOT KpeauTHO-TpaHchepHoi cuctemu (ECTS).
Kputepiem ycminmmHoro oIiHIOBaHHSA € JIOCATHEHHS 3/100yBayeM BHIIOiI OCBITH
MIHIMQJIBHUX TOPOrOBHX pIBHIB (0aiB) 3a KOXXHHUM 3allJIJAHOBAHUM PE3YJIbTaTOM
HaBYaHHSI
MOJITUKA I[OJO AKATEMIYHOI JOSPOUYECHOCTI
JloTpyMaHHS TOJITUKH MO0 aKaJeMI4HOi JOOPOYECHOCTI y4aCHHKAMU OCBITHBHOTO
Opolecy MNPy BHBYECHHI HABYAJIbHOI JUCHUIUTIHM  PErJIAMEHTOBAaHO  TaKUMH
JIOKyMEHTaMHU:
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«Etnunnii  xonmekc YepHIBELBKOTO HAaIlOHANBHOTO yHIBepcuTeTy imeHi FOpis
denpxoBruay https://www.chnu.edu.ua/media/jxdbs0zb/etychnyi-kodeks-chernivets
koho-natsionalnoho-universytetu.pdf ;

«Ilonmoxxenuam IIpO BHUABJIICHHA Ta BaHO6iFaHH}I aKaIIGMi‘{HOI‘O HJ'IaFiaTy y
UYepHiBeIbKOMY HaI[lOHATILHOMY YHIBEPCUTETY IMeHl1 FOpis
denpxosuuay https://www.chnu.edu.ua/media/n5nbzwagb/polozhennia-chnu-pro-
plahi at-2023plusdodatky-31102023.pdf .
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